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Public transportation is one of the most efficient advertising areas for getting the attention of potential customers. Advertising on city
buses has many advantages. Such ads reach more audiences because they are literally in front of passengers’ eyes throughout the
whole route and cannot ignore or turn it off like web banners. Traditional exterior advertising on city buses (King and queen signs, Tail
signs) has proven its effectiveness. But interior advertising with LCD screens is getting more important due to its flexibility: it enables
location, interval, and time-based ads, as well as audio support. Not only do interior bus ads reach the target audience with ease, but
they are also incredibly cost-effective. When compared with traditional outdoor printed ads, buses that are already equipped with
passenger information screens cost less while still having a strong impact.

kentkart’s on-board LCD Panels as an advertising tool

kentkart helps transit operators to make important breakthroughs in the field of passenger information systems. Our on-board LCD

panels allow broadcasting data from @ wide range of sources (line and stop information, weather forecasts, news, etc.). It helps
passengers track real-time vehicle location and route information via audio and visual channels. Add to this the ability to display and
manage ad campaigns, and you get a powerful passenger information and advertising tool.

kentkart technologies enable three types of
transit advertising:

1. Geolocation (WKT)




2. Time-based (Interval)

3. Location-based (Bus stop)

Geolocation ads (WKT) can be used to attract passengers to certain
locations. For instance, an ad can show up on screen once the bus
approaches the newly opened grocery store, etc.

Time-based (interval) ads are the most popular ad type in which ads are
displayed in a particular time sequence. For example, the newly opened
grocery store ad can be shown once every 5 minutes.

Location-based (bus stop) ads are much like geolocation ones. The only
difference is that they are usually displayed once the bus reaches specific
bus stops on the route.

Written by Hiseyin Gakir

Software Development Specialist at kentkart
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The Hayya Card Integration Kentkart is the Ticketing Enabler of the Year!

The Hayya Card IntegrationA collaborative success story We want to share our victory with all of you - we have
by Mowasalat and kentkart During the World's biggest received a prestigious 2024 Transport Ticketing Award in
football tournament in Qatar in 2022, Mowasalat, the London for our joint project with Mowasalat Qatar! During
country’s primary transit operator, and kentkart the World's biggest football tournament in Qatar in 2022,
collaborated to integrate the Hayya Card into the public Mowasalat and kentkart collaborated to integrate the
transport fare system. This initiative allowed football fans Hayya Card (fan identification and an entry permit into

from all over the World to attendees to travel freely [...] [.]

By kentkart By kentkart

Leave a Reply

Your email address will not be published. Required fields are marked *

Comment *

Name * Email * Website

O Save my name, email, and website in this browser for the next time | comment.

POST COMMENT

Solutions Important Links Contact Us

Automated Fare Collection System About Us info@kentkart.com
Automatic Vehicle Management System Privacy Policy +90 232 445 61 81
Passenger Information System Cookie Policy

English
On-Board Computer Quality Policy




Mobile Application Environmental Policy

Operational and Technical Support Become Our Partner

Kentkart 2024




